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This Regulation is established pursuant to § 4 (2) of the  Alcohol Act. 

Chapter 1.  

GENERAL PROVISIONS 

§ 1.  Scope of application 

This Act provides requirements for the definition, description and presentation for sale of 
those alcoholic beverages with regard to which the referred requirements have not been 
provided for in the relevant regulations of the European Union. 

§ 2.  Ethanol content of alcohol 

(1) The ethanol content of alcohol is expressed in per cent by volume at least in full or half 
percentage and marked with the symbol «% by volume» or «% vol.», which may be preceded 
by the word «alcohol» or abbreviations «alk.» or «alc.» 

(2) The actual ethanol content in per cent by volume is the ethanol content of 100 units of 
volume of the product in units of volume measured at 20 °C. 



(3) The potential ethanol content in per cent by volume is the ethanol content in units of 
volume measured at 20 °C, which can be obtained by the full fermentation of the residual 
sugars contained in 100 units of volume of the product at 20 °C. 

(4) Total ethanol content in per cent by volume is the sum of actual and potential ethanol 
content. 

(5) Natural ethanol content in per cent by volume is the total ethanol content of the product 
before its possible enrichment. 

§ 3.  Requirements for consumer packaging of alcoholic beverages 

(1) In the selection and labelling of the consumer packaging of alcoholic beverages, handlers 
must follow good marketing practice. 

(2) Labelling on the consumer packaging of an alcoholic beverage must be clearly visible, 
easily legible and easily distinguishable from other written or image information, durable and 
resistant to external agents. Labelling must also conform to orthographical rules and must not 
be misleading. 

(3) Alcohol producer’s name and the country of origin, the country of origin of the product, if 
its absence may be misleading, must be clearly indicated on the consumer packaging of an 
alcoholic beverage. Besides, the use of numeric number only is not allowed. For the country 
of location or for the country of origin, internationally recognised abbreviations may be used. 

(4) Labelling on the consumer packaging of an alcoholic beverage may be in a foreign 
language, if correct information in Estonian which is based on the original text is provided 
upon the sale of goods. 

(5) Alcohol producer must indicate on the consumer packaging of an alcoholic beverage the 
information provided in this Regulation. The correction or replacement of producer’s 
labelling is not allowed. Alcohol handler may, with producer’s written approval, provide new 
information on the free space of the consumer packaging in addition to the information 
provided by the producer. 

(6) The words „similar”, „of type”,  „of kind”, „of brand”, „of taste” or other similar 
expressions must not be used on the consumer packaging together with the name indicating 
the type of an alcoholic beverage. The word «blend» may be used, provided that the beverage 
was produced by blending. 

§ 4.  Prohibition on the use of the substances acting as central nervous system 
nonspecific stimulators 

The use of taurine, guarana and other similar substances acting as central nervous system 
nonspecific stimulators in alcoholic beverages composition is prohibited. 

Chapter 2.  



Requirements for the definition, description and 
presentation for sale of fruit and berry wine, incl. cider 

and perry 

§ 5.  Fruit and berry wine 

(1) Fruit and berry wine (hereinafter fruit wine) is an alcoholic beverage with an ethanol 
content of up to 15 per cent by volume, which is obtained by fermentation and is produced 
only from: 
1) fresh berry or fruit pulp or 
2) fresh berry or fruit juice or 
3) concentrated juice. 

(2) Fruit sparkling wine is fruit wine which is impregnated with carbon dioxide generated 
with secondary fermentation and of which the standard atmospheric pressure due to 
impregnated carbon dioxide is at least 3 kPa at 20 degrees Celsius in a closed vessel. 

(3) Sparkling fruit wine is fruit wine which is impregnated with carbon dioxide generated or 
added with secondary fermentation and of which the standard atmospheric pressure due to 
impregnated carbon dioxide is at least 1–3 (incl.) kPa at 20 degrees Celsius in a closed vessel. 

(4) Aerated fruit wine is fruit wine which is impregnated with added carbon dioxide and of 
which the standard atmospheric pressure due to impregnated carbon dioxide is more than 3 
kPa at 20 degrees Celsius in a closed vessel. 

 (5) Aromatised fruit wine is fruit wine of which the organoleptic characteristics proceed from 
the flavourings used in the process of manufacturing. 

(6) Fortified fruit wine is fruit wine which is produced with the addition of ethanol of 
agricultural origin and of which the actual ethanol content is 14–22 (incl.) per cent by volume. 
At least 4 per cent by volume of the ethanol content of fortified fruit wine must be generated 
by fermentation. 

(7) Cider is an alcoholic beverage made by the full or partial fermentation of apple juice or of 
the juice produced by the dilution of concentrated apple juice or of a mixture of the above 
mentioned juices. In cider manufacturing, a limited quantity of pear juice, water and sugar 
products may be added before or after fermentation or fresh or concentrated apple juice after 
fermentation. Cider may be carbonated by secondary fermentation or by adding carbon 
dioxide. The actual ethanol content of cider is 1,2–8,5 (incl.) per cent by volume. Fortification 
of cider by adding distilled alcohol is not allowed. 

(8) Perry is an alcoholic beverage made by the full or partial fermentation of pear juice or of 
the juice produced by the dilution of concentrated pear juice or of a mixture of the above 
mentioned juices. In perry manufacturing, a limited quantity of apple juice, water and sugar 
products may be added before or after fermentation or fresh or concentrated pear juice after 
fermentation. Perry may be carbonated by secondary fermentation or by adding carbon 
dioxide. The actual ethanol content of perry is 1,2–8,5 (incl.) per cent by volume. Fortification 
of perry by adding distilled alcohol is not allowed. 



§ 6.  Fruit wine manufacturing 

(1) In fruit wine flavouring, the flavourings meeting the requirements provided for in 
Regulation (EC) No 1334/2008 of the European Parliament and of the Council on flavourings 
and certain food ingredients with flavouring properties for use in and on foods and amending 
Council Regulation (EEC) No 1601/91, Regulations (EC) No 2232/96 and (EC) No 110/2008 
and Directive 2000/13/EC (OJ L 354, 31.12.2008, pp. 34–50) may be used.  
[RT I, 01.03.2011, 1 – entry into force 4.3.2011]  

 

(2) In fruit wine manufacturing, only the food additives listed in Government Regulation No 
81, 7 March 2000, List and maximum limits of food additives by food groups, conditions and 
methods for use and special requirements and procedure for labelling of such substances and 
for presentation of information in any other manner, may be used. 

(3) In fruit wine manufacturing, only the water meeting the drinking water quality 
requirements established according to § 13 (2) of the Water Act may be used. 

(4) The organoleptic characteristics of fruit wine must proceed from major raw materials or 
flavourings used. In fruit wine manufacturing, sugar products or honey may be added to 
improve fermentation or for sweetening. After fermentation, berry or fruit juice or 
concentrated juice may be added. 

§ 7.  Content of substances permitted in fruit wine 

(1) Sulphur dioxide and sorbic acid content of fruit wine must not exceed the maximum limits 
provided for in Government Regulation No 81, 7 March 2000, List and maximum limits of 
food additives by food groups, conditions and methods for use and special requirements and 
procedure for labelling of such substances and for presentation of information in any other 
manner. 

(2) Benzoic acid content of fruit wine of which the ethanol content is up to 5 (incl.) per cent 
by volume, must not exceed 150 milligrammes per litre. In fruit wine of which the ethanol 
content is more than 5 per cent by volume, the quantity of benzoic acid may result from  berry 
or fruit raw material. 

(3) The ascorbic acid content of fruit wine may be up to 150 milligrams per litre. 

(4) In the acidity regulation of fruit wine, only citric acid, tartaric acid, malic acid or lactic 
acid may be used. 

§ 8.  Requirements for fruit wine presentation 

Fruit sparkling wine, sparkling fruit wine and aerated fruit wine may be sold only in glass 
bottles corked up by a fungiform cork made of cork or other material intended to come in 
contact with food and fixed by a fastening  which is covered by a cap, if necessary, and 
wrapped in folium which completely covers the cork and completely or partially the 
bottleneck, or by other suitable sealing device  in case of bottles with a nominal content of up 
to 20 centilitres. 



§ 9.  Requirements for fruit wine labelling 

(1) The labelling of fruit wine, incl. cider and perry, consumer packages must include at least 
the following information: 
1) name of the product; 
2) product category; 
3) nominal net quantity; 
4) actual ethanol content expressed in per cent by volume; 
5) producer’s name and country of location or the name and address of the seller established 
in an EU Member State; 
[RT I 2009, 39, 263 – entry into force 17.7.2009]  
6) country of origin, if its absence may be confusing; 
7) batch indication by producer (except in case of a beverage with an ethanol content of up to  
10 per cent by volume); 
8) durability limit, incl. the date – in case of a beverage with an ethanol content of up to  10 
per cent by volume. 

(2) In the name describing the fruit wine, the name of major raw material fruit or berries must 
precede the word «wine». Instead of the name of fruit or berries, the words «made of fruit» or 
«made of berries» may be used, provided that several fruits or berries have been used as raw 
material but none of the two is dominant. 

 (3) In case of alcoholic beverages of which the first four figures of the Combined 
Nomenclature  established by Council Regulation (EEC) No 2658/87 on the tariff and 
statistical nomenclature and on the Common Customs Tariff (OJ 256, 7.9.1987, pp.1–675) are 
2206, it is not allowed to use the terms «Hock», «Claret», «Liebfrauenmilch» and 
«Liebfraumilch» even if the words «category», «type», «method», «imitation» or other 
similar expressions have been added, except if the fruit wine actually originates from a place 
of this name. 

(4) The ethanol content as per cent by volume of fruit wine, incl. cider and perry, presented   
in the labelling of consumer packaging, may differ by up to 1 per cent by volume from the 
ethanol content determined by analysis. 

Chapter 3.  

REQUIREMENTS FOR THE DEFINITION, 
DESCRIPTION AND PRESENTATION FOR SALE OF 

BEER 

§ 10.  Beer 

(1) Beer is a beverage which is manufactured from malt, or malt and adjuncts, and from hops 
and water by fermentation using yeast, and which may be pasteurised. 

(2) Malt is grain germinated under special conditions and subsequently dried and processed. 



(3) According to ethanol content, beer is divided into the following categories: 
1) light beer – with an ethanol content of up to 6 (incl.) per cent by volume; 
2) strong beer – with an ethanol content of more than 6 per cent by volume. 

§ 11.  Beer manufacturing 

(1) In beer manufacturing, the water meeting the drinking water quality requirements 
established under § 13 (2)  of the Water Act may be used. 

(2) In beer manufacturing, only the food additives listed in Government Regulation No 81, 7 
March 2000, List and maximum limits of food additives by food groups, conditions and 
methods for use and special requirements and procedure for labelling of such substances and 
for presentation of information in any other manner, may be used. 

 (3) In beer manufacturing, the flavourings meeting the requirements provided for in 
Regulation (EC) No 1334/2008 of the European Parliament and of the Council on flavourings 
and certain food ingredients with flavouring properties for use in and on foods and amending 
Council Regulation (EEC) No 1601/91, Regulations (EC) No 2232/96 and (EC) No 110/2008 
and Directive 2000/13/EC (OJ L 354, 31.12.2008, pp. 34–50) may be used.  
[RT I, 01.03.2011, 1 – entry into force 4.3.2011]  

§ 12.  Requirements for beer labelling 

(1) The labelling of beer  consumer packages must include at least the following information: 
1) name of the product; 
2) product category; 
3) nominal net quantity; 
4) ethanol content expressed in per cent by volume; 
5) producer’s name and country of location or the name and address of the seller established 
in an EU Member State; 
[RT I 2009, 39, 263 – entry into force 17.7.2009]  
6) country of origin, if its absence may be confusing; 
7) durability limit, incl. the date. 

(2) The ethanol content as per cent by volume of beer, presented   in the labelling of consumer 
packaging, may differ by up to 1 per cent by volume from the ethanol content determined by 
analysis as follows: 

1) by 0,5 per cent by volume – in case of beer with an ethanol content of up to 5,5 (incl.) per 
cent by volume; 

2) by 1 per cent by volume – in case of beer with an ethanol content of more than 5,5 per cent 
by volume. 
 

(3) In the labelling of beer consumer packaging, the category of another alcoholic beverage 
may be presented, provided that such a name characterises a certain method for beer 
manufacturing and it has been clearly indicated on the consumer packaging that the product 
category concerns beer. 
[RT I 2006, 52, 392 – entry into force 3.12.2006]  



 

 

Chapter 4.  

REQUIREMENTS FOR THE DEFINITION, 
DESCRIPTION AND PRESENTATION FOR SALE OF 

OTHER ALCOHOLIC BEVERAGES 
[RT I 2005, 44, 374 – entry into force 21.8.2005]  

§ 13.  Other alcoholic beverages 

(1) Other alcoholic beverages are beverages with an ethanol content of 1,2–15 (incl.) per cent 
by volume, which are obtained by mixing spirit, spirit drink, fermented beverage, water or 
other non-alcoholic beverage and may be carbonated and flavoured. 
[RT I 2006, 13, 105 – entry into force 24.3.2006]  

(11) An alcoholic beverage meeting the requirements for the definition, description and 
presentation for sale of other alcoholic beverages and some other alcoholic beverage, is not 
regarded as other alcoholic beverage. 
[RT I 2006, 13, 105 – entry into force 24.3.2006]  

(2) Mead, which is a fermented honey drink with an ethanol content of 1,2–5 (incl.) per cent 
by volume, is also regarded as other alcoholic beverage. 
[RT I 2005, 44, 374 – entry into force 21.8.2005]  

§ 14.  Other alcoholic beverage manufacturing 

(1) In other alcoholic beverage manufacturing, only the food additives listed in Government 
Regulation No 81, 7 March 2000, List and maximum limits of food additives by food groups, 
conditions and methods for use and special requirements and procedure for labelling of such 
substances and for presentation of information in any other manner, may be used. 

 

(2) In other alcoholic beverage manufacturing, the flavourings meeting the requirements 
provided for in Regulation (EC) No 1334/2008 of the European Parliament and of the Council 
on flavourings and certain food ingredients with flavouring properties for use in and on foods 
and amending Council Regulation (EEC) No 1601/91, Regulations (EC) No 2232/96 and 
(EC) No 110/2008 and Directive 2000/13/EC (OJ L 354, 31.12.2008, pp. 34–50) may be 
used.  
[RT I, 01.03.2011, 1 – entry into force 4.3.2011]  

(3) In other alcoholic beverage manufacturing, the water meeting the drinking water quality 
requirements established under § 13 (2)  of the Water Act may be used. 



 [RT I 2005, 44, 374 – entry into force 21.8.2005]  

§ 15. Requirements for other alcoholic beverage labelling 

(1) The labelling of other alcoholic beverage consumer packages shall include at least the 
following information: 
1) name of the product; 
2) nominal net quantity; 
3) ethanol content expressed in per cent by volume; 
4) producer’s name and country of location or the name and address of the seller established 
in an EU Member State; 
[RT I 2009, 39, 263 – entry into force 17.7.2009]  
5) country of origin, if its absence may be confusing; 
6) durability limit, incl. the date – in case of a drink with an ethanol content of up to 10 per 
cent by volume; 

7) batch indication by producer (except in case of a beverage with an ethanol content of up to  
10 per cent by volume). 
 

(2) The ethanol content as per cent by volume of other alcoholic beverage (except mead), 
presented   in the labelling of consumer packaging, may differ by up to 0,5 per cent by 
volume from the ethanol content determined by laboratory analysis.  The ethanol content as 
per cent by volume of mead presented  in the labelling of consumer packaging, may differ by 
up to 1 per cent by volume from the ethanol content determined by laboratory analysis. 

[RT I 2005, 44, 374 – entry into force 21.8.2005] 

Chapter 5.  

REQUIREMENTS FOR THE DEFINITION, 
DESCRIPTION AND PRESENTATION FOR SALE OF 

SAKE 
[RT I 2005, 44, 374 – entry into force 21.8.2005] 

§ 16.  Sake 

Sake is a rice-based alcoholic beverage manufactured in a certain geographic region by a 
traditional method of fermentation or subsequent addition of spirit. 
[RT I 2005, 44, 374 – entry into force 21.8.2005]  

§ 17.  Requirements for sake labelling 

The labelling of sake consumer packages shall include at least the following information: 
1) name of the product; 
2) product category; 



3) nominal net quantity;  
4) ethanol content expressed in per cent by volume;  

5) producer’s name and country of location or the name and address of the seller established 
in an EU Member State; 
[RT I 2009, 39, 263 – entry into force 17.7.2009]  
6) country of origin, if its absence may be confusing; 
7) batch indication by producer. 
[RT I 2005, 44, 374 – entry into force 21.8.2005] 

Chapter 51.  

ETHANOL CONTENT TOLERANCE LIMITS, 
CONCERNING SPIRIT DRINKS, AROMATISED 

WINE, AROMATISED WINE-BASED DRINK AND 
AROMATISED WINE-PRODUCT COCKTAIL  
[RT I 2005, 44, 374 – entry into force 21.8.2005] 

§ 18.  Ethanol content tolerance limits, concerning spirit drinks, aromatised 
wine, aromatised wine-based drink and aromatised wine-product cocktail 

(1) The ethanol content of spirit drink, aromatised wine, aromatised wine-based drink and 
aromatised wine-product cocktail, presented   in the labelling of consumer packaging, may 
differ by up to 0,3 (incl.) per cent by volume from the ethanol content determined by 
laboratory analysis.  

(2) The ethanol content of spirit drink, containing retted fruits, berries or plant parts, presented   
in the labelling of consumer packaging, may differ by up to 1,5 (incl.) per cent by volume 
from the ethanol content determined by laboratory analysis. 

(3) The ethanol content of spirit drink made of grapes, presented   in the labelling of consumer 
packaging, may differ by up to 0,5 (incl.) per cent by volume from the ethanol content 
determined by laboratory analysis. 

 [RT I 2005, 44, 374 – entry into force 21.8.2005]  

Chapter 6.  

IMPLEMENTING PROVISIONS 

§ 19.  Revocation of Government of the Republic Regulation  

[Repealed] 

§ 20.  Entry into force  



This Regulation will enter into force on 1 May 2004. 

 
1 Commission Directive 87/250/EEC on the indication of alcoholic strength by volume in the 
labelling of alcoholic beverages for sale to the ultimate consumer (OJ L 113, 30.4.1987, pp. 
57–58).  

 


