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Statistical action “Servicing the inflation survey of the European System of 
Central Banks (ESCB)”  
 
The aim of the statistical action is to give price observation microdata to the inflation task force established under the 

European Central Bank and the planned research network PRISMA; the microdata can be used to analyse inflation in 

more detail than aggregated inflation data would allow. Many European Union central banks have studied inflation 

based on consumer prices microdata, and almost all members of the European System of Central Banks will 

participate in the research network to be created under the coordination of the European Central Bank, including 

Eesti Pank. 

 

Giving the necessary statistical data to the survey requires 

1) collecting and clean-up of microdata (from price observations) in a way that allows monitoring changes in the 

sales price of the goods in the consumer basket, as presented to the consumer, at various points of sale over a 

longer period of time. In addition, data need to be collected on price changes that have occurred due to a change 

in the product’s properties, etc. (e.g. if a product in the consumer basket has been replaced or if the amount of 

product in the packaging has changed), and other metadata; 

2) collecting and clean-up of producer prices microdata (price observations) in a way that allows monitoring 

changes in the sales price over a longer period. In addition, data need to be collected on price changes that have 

occurred due to a change in the product’s properties, etc. (e.g. if a product has been replaced or if the amount of 

product in the packaging has changed), and other metadata. 

 

Information on the frequency and extent of changes in consumer prices gives a better understanding of companies’ 

pricing habits and idiosyncratic behaviour. A better grasp on price rigidities allows understanding and relating to the 

process of economic adjustment. Microdata also gives us a closer look at how tax changes are transferred to the 

shop prices of goods. Conclusions on the competitive density of various countries can also be drawn based on 

microdata. They also allow researching the impact of microlevel pricing on the macroeconomic environment, how 

prices act during sales, how the packaging size reacts to changes in costs, and how do macroeconomic changes 

affect individual prices. 

 

Researching inflation based on observations of producer prices allows understanding the development of both 

producer and consumer prices. The following questions can be answered: how much are changes in the consumer 

price index caused by changes in producer prices, how quickly and how exactly are input price changes transferred 

to producer prices, and how are producer price changes transferred to consumer prices. Even the inflationary impact 

of the adoption of the euro can be determined in more detail if changes in the microdata gained from producer and 

consumer price observations are analysed together, because it allows distinguishing between cost changes and price 

margin changes. 

 

The statistical action is planned in cooperation with Statistics Estonia; price surveys that would add to the 

administrative burden will not be organised. 

 

Initial timetable: 

Detailing data requirements: 2019 

Collecting and clean-up of data: 2019–2020 

The completion of a Statistics Estonia project for a price observation data processing system is taken into account 

when planning the actions. 
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Methodology and classifications:  

 EMTAK 2008 – Estonian Classification of Economic Activities 2008 

 

Quantitative variable Classification 

Number 

of 

variable 

values 

Consumer prices 

Price * 

Name, description, unit, amount, brand, etc. of product * 

Product code * 

Group of goods (at least at the same level as is used for index 
calculations) 

* 

Weight in the consumer price index  * 

Type of point of sale (supermarket, store, market, website, etc.) * 

Location (postal code or city/city district) * 

Regular or sales price (Y/N) 2 

New product without replacement (Y/N) 2 

Replaced product (Y/N) 2 

Reason for replacement or change * 

Collection date * 

Changes made after data collection and the reasons for the changes * 

Producer prices 

Price * 

Name, description, unit, amount, brand, etc. of product * 

Product code * 

Group of goods (at least at the same level as is used for index 
calculations) 

* 

Weight in the consumer price index * 

Company registration number 1 

Company’s field of activity: EMTAK 2008   1771 

Regular or sales price (Y/N) 2 

Replaced product (Y/N) 2 

Cause of replacement * 

New product without replacement (Y/N) * 

Changes made after data collection and the reasons for the changes * 

* To be specified 


